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The Problems: The Problems: 
Los Los ProblemasProblemas::

Non Attainment (Aire Sucio)
60% Oil Imported (Petroleo Importado)
2/3 Used in Transportation (Transporte)
Transportation 97% Dependent on Oil

(Transporte Dependiente Del Petroleo)
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Federal Role?Federal Role?
((Rol Rol del del GobiernoGobierno?)?)

Mandates = Rules
(Reglas)

or
Incentives = Markets

(Incentivos = Mercados)
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The CLEAR ACTThe CLEAR ACT

The Clean Efficient Automobiles Resulting 
from Advanced Car Technologies Act of 

2003
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Arizona…Good Model for Bad Arizona…Good Model for Bad 
Policy Policy ((Buen Modelo para una Mala Buen Modelo para una Mala 

PoliticaPolitica))

Too Much Zeal (Demasiado Entusiasmo)
– Overreached on Credits

(Sobre-extension de Incentivos)
– Used Vehicle Conversions

(Incentivos para Autos Usados)

Lack of Dedication (Falta de Dedicados)



November 7, 2003J.J. Brown, Office of Senator Orrin Hatch (UT), jared_brown@hatch.senate.gov

7 Principles for Policy Making7 Principles for Policy Making

(7 (7 Principios para Hacer Principios para Hacer 
PoliticaPolitica))
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1.1. Incentives Focus on  Incentives Focus on  
Consumers Consumers ––
Not ProductionNot Production

((FocoFoco de de IncentivosIncentivos en el en el 
ConsumidorConsumidor ––

No en el No en el FabricanteFabricante))
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2.  Chicken and Egg 2.  Chicken and Egg 
ProblemProblem
(El (El Problema Problema del del Pollo Pollo o el o el HuevoHuevo))

Three Legged StoolThree Legged Stool
(El (El BancoBanco de de Tres PatasTres Patas))

Snowballing EffectSnowballing Effect
((EfectoEfecto de Domino)de Domino)



November 7, 2003J.J. Brown, Office of Senator Orrin Hatch (UT), jared_brown@hatch.senate.gov

3.3. Broad in ScopeBroad in Scope
((Amplia AplicacionAmplia Aplicacion))

The One and the Many
(El Unico y los Muchos)

Small to Large
(De Chico a Grande)
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4.4. Bang for BuckBang for Buck

(Valor (Valor por Cada por Cada Peso)Peso)
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5.5. Environmental/Social Environmental/Social 
BenefitBenefit

((Beneficio AmbientalBeneficio Ambiental
y Social)y Social)
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6.6. CoalitionsCoalitions

((CoalicionesCoaliciones))
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7.7. BipartisanshipBipartisanship

(Sin (Sin AfiliacionAfiliacion PoliticaPolitica))
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Policy PrinciplesPolicy Principles

1. Target Consumers 1. Foco en el consumidor
2. Chicken and Egg 2. El Pollo y Huevo
3. Broad in Scope 3. Ampliedad en Aplicacion
4. Bang for Buck 4. Valor por Cada Peso
5. Social Benefit 5. Beneficio Social
6. Coalitions 6. Caoliciones
7. Bipartsianship 7. Sin Afiliacion Politica


